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B.Com. (Part–III) Semester–VI Examination
E-COMMERCE–II

Time : Three Hours] [Maximum Marks : 60

Note :— All Sections are compulsory.

SECTION—A

Choose the correct alternative and rewrite it only once. Only the first attempt will be
evaluated.

1. Retail model is generally used for ________ e-commerce.

(a) B2B (b) C2C

(c) B2C and C2C (d) C2B

2. _______ model provides consumers' information to business and business information to
consumers.

(a) Retail (b) Advertising

(c) Information (d) Hybrid

3. Social Media Model involves ______.

(a) Networking (b) Blogging

(c) Photo sharing (d) All of these

4. Online advertising is also called as _______ advertising.

(a) Web (b) Internet

(c) Digital (d) All of these

5. _________ is the central point of all online marketing activities.

(a) Website (b) Machine

(c) Mobile (d) TV

6. __________ are essential for online publishing.

(a) Web server (b) Publishing software

(c) Internet connection (d) All of these

7. _________ means the exchange of business data between business partners.

(a) EDI (b) FDI

(c) VAN (d) Information

LL—15669 1 (Contd.)
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8. _________EDI is the basis of JIT delivery in B2B.

(a) Traditional (b) Physical

(c) Internet (d) Paper

9. ________ is a production related procurement.

(a) Office supplies (b) Raw material

(c) Furniture (d) None of these

10. _________ refers to the act of governing the state using internet.

(a) E-governance (b) E-government

(c) E-state (d) E-business

11. G2C means government to ________ E-governance.

(a) Citizen (b) Consumer

(c) Customer (d) Client

12. ________ attempts to improve the relationship between government and business by providing
online services.

(a) G2B (b) G2C

(c) G2G (d) None of these

13. _________ model is not an E-governance model.

(a) E-advocacy (b) Broadcasting

(c) Merchant (d) Comparative Analysis

14. The advantages of E-governance models are :

(a) Less paperwork (b) Transparency

(c) Accountability (d) All of these

15. Directory of official websites of Govt. of India is an example of ______ model.

(a) Broadcasting (b) E-lobbying

(c) Critical Flow (d) None of these 1×15=15

SECTION—B

Attempt the following questions in brief :

1. Explain Social Media Model.

OR

Write short note on Retail Model. 3

2. Explain the concept of Online Marketing.

OR

Explain B2C online marketing process/scheme. 3
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3. What do you mean by EDI ?

OR

Write a short note on JIT Delivery. 3

4. Explain the concept of E-governance.

OR

Write the objectives of E-governance. 3

5. Explain Comparative Analysis Model of e-governance.

OR

Write a short note on E-Advocacy Model. 3

SECTION—C

Attempt the following questions in detail :

1. Write about Advertising Model and Hybrid Model.

OR

Explain Drop-shipping Model of E-commerce. 6

2. Explain various Online Marketing Channels.

OR

Explain the meaning and types of Online Marketing strategies in B2C. 6

3. What are the benefits of Online Marketing in B2B.

OR

Explain the process and advantages of EDI in B2B. 6

4. Explain the concepts of G2B and C2G.

OR

What are the pros and cons of Private Sector Interface in E-governance ? 6

5. Explain the Critical Flow Model in detail.

OR

Write about e-governance in India. 6
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E-COMMERCE–II

Time : Three Hours] [Maximum Marks : 60

¼ejkBh ekè;e½

lwpuk%— loZ foHkkx vfuok;Z vkgsr-

foHkkx—v

;ksX; i;kZ; fuoMwu QDr ,dnkp fygk- izFke iz;Rukpsp eqY;kadu dsys tkbZy %

1. fjVsy ekWMsy lkekU;i.ks _________ bZ&okf.kT;klkBh okijys tkrs-

(v) B2B (c) C2C

(d) B2Cvkf.k C2C (M) C2B

2. _________ ekWMsy xzkgdkaph ekfgrh O;olk;kyk vkf.k O;olk;kph ekfgrh xzkgdkauk nsrs-

(v) fjVsy (c) tkfgjkr

(d) ekfgrh (M) gk;fczM

3. lks'ky fefM;k ekWMsy e/;s _________ pk varHkkZo gksrks-

(v) usVodhZax (c) CykWfxax

(d) QksVks'ksvfjax (M) ;kiSdh loZ

4. vkWuykbZu vWMOgVkZbf>axyk _________ tkfgjkr vlsgh Eg.krkr-

(v) osc (c) baVjusV

(d) fMftVy (M) ;kiSdh loZ

5. _________ gk loZ vkWuykbZu foi.ku fØ;kapk dsanzfcanw vkgs-

(v) osclkbZV (c) ef'ku

(d) eksckbZy (M) Vh-Ogh-

6. vkWuykbZu izdk'kuklkBh _________ vko';d vkgs-

(v) osc lOgZj (c) izdk'ku lkW¶Vosvj

(d) baVjusV dusD'ku (M) ;kiSdh loZ

7. _________ Eg.kts O;kolkf;d Hkkfxnkjkae/;s O;kolkf;d MsVkps vknku&iznku gks;-

(v) EDI (c) FDI

(d) VAN (M) ekfgrh
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8. _________ EDI gk B2B e/;s JIT fMyhdjhpk vk/kkj vkgs-
(v) ikjaikfjd (c) HkkSfrd
(d) baVjusV (M) isij

9. _________ gs mRiknuk'kh laca/khr izksD;qjesaV vkgs-
(v) dk;kZy; lkeqxzh (c) dPpk eky
(d) QfuZpj (M) ;kiSdh ukgh

10. _________ Eg.kts baVjusVpk mi;ksx d:u jkT; pkyfo.;kph fØ;k gks;-
(v) bZ&xOguZUl (c) bZ&xOguZesaV
(d) bZ&LVsV (M) bZ&fc>usl

11. G2C Eg.kts 'kklu rs _________ bZ&xOguZUl gks;-
(v) ukxfjd (c) miHkksDrk
(d) xzkgd (M) Dyk;aV

12. _________ gs vkWuykbZu lsok iqjowu 'kklu o O;olk; laca/kkr lq/kkj.kk dj.;kpk iz;Ru djrs-
(v) G2B (c) G2C

(d) G2G (M) ;kiSdh dks.krsgh ukgh
13. _________ ekWMsy gs ,d bZ&xOguZUl ekWMsy ukgh-

(v) E-Advocacy (c) Broadcasting

(d) Merchant (M) Comparative Analysis

14. bZ&xOgZuUl ekWMsyps Qk;ns _________ vkgsr-
(v) deh dkxnh dke (c) ikjn'kZdrk
(d) nkf;Ro (M) ;kiSdh ukgh

15. 'Directory of official websites of Govt. of India' gks _________ ekWMsyps mnkgj.k vkgs-
(v) czkWMdkfLVax (c) bZ&leFkZu
(d) fu.kZ;d vks?k (M) ;kiSdh dks.krsgh ukgh 1×15=15

foHkkx—c
  loZ iz'ukaph FkksMD;kr mÙkjs fygk %
1. lks'ky fefM;k ekWMsy Li"V djk-

fdaok
fjVsy ekWMsy oj laf{kIr fVi fygk- 3

2. vkWuykbZu foi.kukph ladYiuk Li"V djk-
fdaok

B2C vkWuykbZu foi.ku izfØ;k@;kstuk Li"V djk- 3
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3. EDI pk vki.kkl dk; vFkZcks/k gksrks \
fdaok

JIT fMyhOgjh ;koj fVi fygk- 3

4. bZ&xOguZUlph ladYiuk Li"V djk-
fdaok

bZ&xOguZUlps mís'k fygk- 3

5. bZ&xOguZUlph rqyukRed fo'ys"k.k izfrØrh Li"V djk-
fdaok

bZ&leFkZu izfrØrh ;koj laf{kIr fVi fygk- 3

foHkkx—d

loZ iz'ukaph lfoLrj mÙkjs fygk %

1. tkfgjkr ekWMsy vkf.k gk;fczM ekWMsy ;kckcr fygk-

fdaok
bZ&okf.kT;kps MªkWi&f'kfiax ekWMsy Li"V djk- 6

2. vkWuykbZu foi.kukps fofo/k pWusy Li"V djk-

fdaok
B2C e/khy vkWuykbZu foi.ku O;wgjpuspk vFkZ o izdkj Li"V djk- 6

3. B2B e/;s vkWuykbZu foi.kukps Qk;ns dks.krs \

fdaok
B2B e/;s EDI ph izfØ;k o Qk;ns Li"V djk- 6

4. G2B vkf.k C2G ;k ladYiuk Li"V djk-

fdaok
bZ&xOguZUle/;s [kktxh {ks=kP;k lgHkkxkps Qk;ns o e;kZnk dks.krs \ 6

5. fu.kkZ;d vks?k izfrØrh (Critical Flow Model) lfoLrj Li"V djk-

fdaok
Hkkjrkrhy bZ&xOguZUl ;kckcr fygk- 6
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¼fgUnh ekè;e½

lwpuk%— lHkh foHkkx vfuok;Z gSaA

foHkkx—v

mfpr fodYi pqudj ,d ckj fyf[k,A dsoy izFke iz;kl dk eqY;kadu fd;k tk,xk %

1. fjVsy ekWMsy lkekU;r% _________ bZ&okf.kT; ds fy, iz;ksx fd;k tkrk gSA

(v) B2B (c) C2C

(d) B2C ,oa C2C (M) C2B

2. _________ ekWMsy xzkgd dh tkudkjh O;olk; dks rFkk O;olk; dh tkudkjh xzkgd dks nsrk gSA

(v) fjVsy (c) foKkiu

(d) bUQkWesZ'ku (M) gk;fczM

3. lks'ky ehfM;k ekWMsy esa _________ varHkkZo gksrk gSA

(v) usVofdZax (c) Cykfxax

(d) QksVks 'ks;fjax (M) buesa ls lHkh

4. vkWuykbZu foKkiu dks _________ foKkiu Hkh dgk tkrk gSA

(v) osc (c) baVjusV

(d) fMftVy (M) buesa ls lHkh

5. _________ ;g lHkh foi.ku fØ;kvksa dk dsanzfcanw gSA

(v) osclkbZV (c) e'khu

(d) eksckbZy (M) Vhoh

6. vkWuykbZu izdk'ku ds fy, _________ t:jh gSA

(v) osc lOgZj (c) izdk'ku lkW¶Vosvj

(d) baVjusV dusD'ku (M) buesa ls lHkh

7. _________ ;g O;olk; Hkkxhnkjksa esa O;olk; MsVk dk vknku&iznku gSA

(v) EDI (c) FDI

(d) VAN (M)  Information
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8. _________ EDI ;g B2B esa JIT fMfyojh dk vk/kkj gSA
(v) ikjaikfjd (c) HkkSfrd
(d) baVjusV (M) isij

9. _________ ;g mRiknu ls lacaf/kr izksD;qjesaV gSA
(v) n¶rj lkexzh (c) dPpk eky
(d) QfuZpj (M) buesa ls ugha

10. _________ ;g baVjusV dk mi;ksx djds jkT; dks pykus dh fØ;k gSA
(v) bZ&xOguZUl (c) bZ&xOguZesaV
(d) bZ&LVsV (M) bZ&fctusl

11. G2C ;kus ljdkj ls _________ bZ&xOguZUl gSA
(v) ukxfjd (c) miHkksDrk
(d) xzkgd (M) Dyk;aV

12. _________ vkWuykbZu lsok,a iznku djds ljdkj ,oa O;olkf;d laca/kksa esa lq/kkj ykus dk iz;kl djrk
gSA
(v) G2B (c) G2C

(d) G2G (M) buesa ls dksbZ Hkh ugha
13. _________ ekWMsy ;g bZ&xOguZUl ekWMsy ugha gSA

(v) E-Advocacy (c) Broadcasting

(d) Merchant (M) Comparative Analysis

14. bZ&xOgZuUl ekWMsy ds ykHk _________ gSA
(v) isij odZ de (c) ikjn'khZrk
(d) nkf;Ro (M) buesa ls lHkh

15. 'Directory of official websites of Govt. of India' _________ ekWMsy dk mnkgj.k gSA
(v) czkWMdkfLVax (c) bZ&leFkZu
(d) Critical Flow (M) buesa ls dksbZ Hkh ugha 1×15=15

foHkkx—c
  lHkh iz'uksa ds mÙkj la{ksi esa fyf[k, %
1. lks'ky ehfM;k ekWMsy fo'kn dhft,A

vFkok

fjVsy ekWMsy ij laf{kIr fVIi.kh fyf[k,A 3

2. vkWuykbZu foi.ku dh laKk fo'kn dhft,A
vFkok

B2C vkWuykbZu foi.ku izfØ;k@;kstuk fo'kn dhft,A 3
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3. EDI ls vkidks D;k vFkZcks/k gksrk gS \
vFkok

JIT fMfyojh ij fVIi.kh fyf[k,A 3

4. bZ&xOguZUl dh ladYiuk fo'kn dhft,A
vFkok

bZ&xOguZUl ds mís'; fyf[k,A 3

5. bZ&xOguZUl dh Comparative Analysis Model fo'kn dhft,A
vFkok

bZ&leFkZu ekWMsy ij la{ksi esa fVIi.kh fyf[k,A 3

foHkkx—d

lHkh iz'uksa ds mÙkj foLrkj esa fyf[k, %

1. foKkiu ekWMsy rFkk gk;fczM ekWMsy ds ckjs esa fyf[k,A

vFkok
bZ&okf.kT; dk MªkWi&f'kfiax ekWMsy fo'kn dhft,A 6

2. vkWuykbZu foi.ku ds fofHkUu pSuy fo'kn dhft,A

vFkok
B2C ds vkWuykbZu ekdsfVZax LWVªVsth dk vFkZ ,oa izdkj fo'kn dhft,A 6

3. B2B esa vkWuykbZu foi.ku ds ykHk dkSuls gS \

vFkok
B2B esa EDI dh izfØ;k ,oa ykHk fo'kn dhft,A 6

4. G2B ,oa C2G laKk,a fo'kn dhft,A

vFkok
bZ&xOguZUl esa futh {ks= ds lgHkkx ds ykHk ,oa lhek,a dkSulh gS \ 6

5. Critical Flow Model foLrkj ls fo'kn dhft,A

vFkok
Hkkjr esa bZ&xOguZUl ds ckjs esa fyf[k,A 6
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