Time : Three Hours]

B.Com. (Part—III) Semester—VI Examination
E-COMMERCE-II

AY-1189

[Maximum Marks : 60

Note :— All Sections are compulsory.
SECTION—A

Choose the correct alternative and rewrite it only once. Only the first attempt will be
evaluated.
Retail model is generally used for e-commerce.
(a) B2B (b) C2C
(c) B2C and C2C (d) C2B

model provides consumers' information to business and business information to
consumers.
(a) Retail (b) Advertising
(c¢) Information (d) Hybrid

Social Media Model involves

(a) Networking (b) Blogging
(c) Photo sharing (d) All of these
Online advertising is also called as advertising.

(a) Web (b) Internet

(c) Digital (d) All of these

is the central point of all online marketing activities.
(a) Website (b) Machine
(c) Mobile (d) TV
are essential for online publishing.
(a) Web server (b) Publishing software

(c) Internet connection (d) All of these

means the exchange of business data between business partners.

(a) EDI (b) FDI
(c) VAN (d) Information
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10.

11.

12.

13.

14.

15.

EDI is the basis of JIT delivery in B2B.

(a) Traditional (b) Physical
(c) Internet (d) Paper
is a production related procurement.
(a) Office supplies (b) Raw material
(c¢) Furniture (d) None of these

refers to the act of governing the state using internet.

(a) E-governance (b) E-government
(c) E-state (d) E-business
G2C means government to E-governance.

(a) Citizen (b) Consumer
(c) Customer (d) Client

attempts to improve the relationship between government and business by providing
online services.

(a) G2B (b) G2C
(c) G2G (d) None of these
model is not an E-governance model.
(a) E-advocacy (b) Broadcasting
(c) Merchant (d) Comparative Analysis
The advantages of E-governance models are :
(a) Less paperwork (b) Transparency
(c¢) Accountability (d) All of these
Directory of official websites of Govt. of India is an example of _ model.
(a) Broadcasting (b) E-lobbying
(c¢) Critical Flow (d) None of these I1x15=15
SECTION—B

Attempt the following questions in brief :
Explain Social Media Model.
OR
Write short note on Retail Model. 3
Explain the concept of Online Marketing.
OR

Explain B2C online marketing process/scheme. 3
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3. What do you mean by EDI ?

OR
Write a short note on JIT Delivery. 3
4. Explain the concept of E-governance.
OR
Write the objectives of E-governance. 3

5.  Explain Comparative Analysis Model of e-governance.
OR
Write a short note on E-Advocacy Model. 3
SECTION—C
Attempt the following questions in detail :
1. Write about Advertising Model and Hybrid Model.
OR
Explain Drop-shipping Model of E-commerce. 6
2. Explain various Online Marketing Channels.
OR
Explain the meaning and types of Online Marketing strategies in B2C. 6

3. What are the benefits of Online Marketing in B2B.

OR
Explain the process and advantages of EDI in B2B. 6
4. Explain the concepts of G2B and C2G.
OR
What are the pros and cons of Private Sector Interface in E-governance ? 6

5. Explain the Critical Flow Model in detail.
OR

Write about e-governance in India. 6
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(Rt wrew)
AT — &4 T sfart s,
favm—at

g wgty fragT wad uwara RRT 9uH gueIE Jedted dd S
Rea Afsa amaqo T-aSIETEN aTIee S,
() B2B @) C2C
(%) B2Car C2C (3) C2B

HIST UTehidl Hiled! HaERIAT AT aHETE! Hlsd! B AT od.
@n Rea (@) SfewE
(F) Al (3) sHfss
qroe fafsar Atea wed I CEIERGIRI
(31) FTadiT () AT
(F) TRITTRIRAT (3) T &d
EIEIIEG IR IAR R ] STfeed SEl FgUrdTd.
@) a9 @) ede
@) fefrea (3) T@ |a

g 94 e fauo e sy s,
(31) JsEET @) whm
CORRIEIS () A=,
ATTATIA TR AEF ATz
(31) I9 | (F) THIH TFIIR
(F) TTTAT HAFIA (3) e §a

WU SHTaHTge AINGRIAY SoadTde STTa MaTI-g&r. 81y,
() EDI (&) FDI
(%) VAN (3) e
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8. EDI 8 B2B #e0 JIT fScfidi=n 3mam 3nme.

(3 IRURE () «oif
(F) FeET () T
9. g IRl Hedd YIHRRAT 3.
(31wt arpft (¥) F=dT HIA
(F) BEX (8) TS AN
10. TBUN STXACT SN Fed Iy ArdauarEr S g
(@) ST @) z-TEAHT
(F) 3-wT () =-foeaw
11. G2C %N o&A o 2T B,
(3) AR (F) U«
(F) TBH (S) Fmwc
12. g AR a1 YRIA ET d UEE™ S AR Al 9T Hd.
(1) G2B @) G2C
(%) G2G (3) IUHI HIUTE! ATl
13. WISH ¥ UEH 3-TeAE wisA AR
(31) E-Advocacy () Broadcasting
(?) Merchant (8) Comparative Analysis
14. d-Tg AigA He BRI
(37) FHHI HATQT HH (F) TTEGEIRT
(F) wTea (3) IS ATET
15. 'Directory of official websites of Govt. of India' 8 Ao 3BT 376,
(31) SigeieeT @) s-TwdT
&) fFHofas e (3) TdT FHIUTE ATED 1x15=15
fvr—a

gd geAE AsdT I foeT
1. 9o fafsar q9rsa Tose &

frar
Rea #afea ax @fem feu forer, 3
2. 3AFAARET BT dheyAr Tose @,
frar
B2C 3ifarsA faqom ufban/drET oase &, 3
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3. EDI AT 3qumg &I Fedary sar ?

o
JIT fecftegdt amax feu formr 3
4. Z-TEAEE] GhoUdA] TSE H.
fehar
2-TeeA e 3ew fore. 3
5. 2-TegA=Edl qodTcHE [T giasd! we #.
fohar
Tl ufesdt wmae e foo fore 3
fawmT—=®

gd goATEl qioedy IR forer -

1. wnieud wAfsa 3nfir emfgs #Aisd Iremed foret.

faar
S-airsgre gig-frfthr wige Tose . 6
2. sFaRa fwEm ffag S9a wse w7
i
B2C #eid JAfAcz faqur sgeeadar s 9 ydR T &3 6

3. B2B HY AAARA f[QUUETE wEE $iog ?

T
B2B #e EDI &1 UfshdT @ wbe ¥ASC &, 6
4. G2B 30T C2G I HehHoqdT T5C &,
fFar
F-TegTaue] @onl SATT GeHN he 9 HUlQT hIOd 7 6
5. fyofess s gfoseedt (Critical Flow Model) 9fa&dx &ose e,
fFar
qRATNA 3-TTegA-q Tared foreT. 6
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(fe=r )
AT — & T siframd € |
s mT—a
3 fashed gy Th 9 foifee | waed gom gumE 1 Geaih fhar s
1. RZa Afga amroa. T-aisg & forg g fohem S ®
() B2B @ C2C
(F) B2CTE C2C (3) C2B
2. AISH UTEd & AR HaEd S qol FGE™ & AR TBH Sl odl 8 |
(3 Rea (@) =
(@) THHAA () sHfss
3. @ Wfsar #@isa # sfasia’ BT 2 |
(31) Acafpr ()
(F) ST T (3) =TAH ¥ |l
4. sFarRT fasm @ fasma o o1 S 2
(3 I9 () 3T
@) fsfea (3) TTH ¥ g
5. ug well faqor FRmsll &1 dafeg 2 |
(31 ITgrEe (@) #el
() Tt (3) ZF
6. SMAAET ghraT & fog TEl B
(31) I9 | (F) THIT TFIIR
(F) FeXAT FATME (3) =8 4 "l
7. T8 qaE AnfieRl § ga@m ST H IMAE-UIE
(37) EDI (&) FDI
(F) VAN (3) Information
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10.

11.

12.

13.

14.

15.

EDI 78 B2B ® JIT fsforast &1 3mam 2|

(31) IR () «oif
(F) geAeT (3) T
U8 IR § Held YEgHT B
(3) THRIX G (§) @=a1 AT
(F) HHEX (3) =AH ¥ Bl
g ITAT F ST Fked ToF Pl qaAT @l haT B |
@) ST @) z-TEAHT
@) 3-we @) =-foemw
G2C 7 &R I T B
(3) AR (F) ST«
(F) TBH (S) Fmc
ATAATET FATG YaTd Fieh GXhX Td Haqiyss dsdl # R o S GIE Hdl
gl
() G2B ) G2C
F) G2G () TTH ¥ FIE off 7L
AIST T§ T-TeEAE ASA 8l 8 |
(3 E-Advocacy (?) Broadcasting
(?) Merchant (8) Comparative Analysis
TR HSA B A gl
(31) YR FH FH () TRGear
(F) i (3) =TH ¥ |
'Directory of official websites of Govt. of India' AIST &1 ISB B |
(3) SisHieeT @) T
(%) Critical Flow () T ¥ FE off 7L 1x15=15
e m—=

gdl yoAf & IOx a9 # fofag
qrere Mifsar Arsd faere ST |

SREN)
T Aled W dlera feufr forfey | 3
AT Ao @ g9 fee S |

ERENN
B2C 3ifAaeA faqum ufskar/aren e iR | 3
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3. EDI A g o7 iy gidr g ?

ALAT
JIT feforadt wr fewof forfeg | 3
4. Z-MEA @ HhoyAT faue FR
AT
T-TEA & Sew faRaw 3
5. 2-TeA=a # Comparative Analysis Model fda@ #iRm |
FAAT
T-gHdT Asw X "y # feupf fufew 3
v mT—=

gl yoAT & IR fowr # fofag
1. fasmoq #iea qur enfos #isa & Ik § fofau |

CREN
T-arforsy &1 gro-fafim Atee faere @ik 6
2. siFame o & fafres 39 foe it
ERE
B2C & 3(fAdTe HBfeT 2ot &1 I wd g faeg #Ifm | 6
3. B2BH 3ffAaRd fAqum & oe HiEd B 7
Frorar
B2B # EDI &I 9ihar Ug oe faere S | 6
4. G2B WA C2G §9C faere I |
CRE
-eeAg A ol & & "edm & A ud €W e g o0 6
5. Critical Flow Model o @ faore #ifvw |
CRE
IR | 2-eeA & ar #H R 6
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