AD-901

B.Com. Part—III (Semester—V) Examination
II) E-COMMERCE—I

Time : Three Hours] [Maximum Marks : 60

Note :— All sections are compulsory.
SECTION—A
Choose the correct alternative and rewrite it only once. Only the first attempt will be evaluated.
_____is the key factor for the growth of E-Commerce in India.
(a) The growth of technology facility
(b) Evolution of the market place
(¢) Increase in use of much wider product range
(d) All of these
Which one of the following is not one of the major types of E-Commerce ?
(a) C2B (b) B2C
(c) B2B (d) C2C
Component of E-Commerce 1is :
(a) Product (b) Website
(¢) Hosting server (d) All of the above
We can access the world wide web with one of the following :
(a) HTML (b) HTTP
(c) DNS (d) None of these

Which of the following is not related to security mechanism ?

(a) Encryption (b) Decryption

(c) E-Cash (d) All of the above
Products like ___ are traded online.

(a) Tickets (b) Gadgets

(c) Books (d) All of these

Disintermediation means :
(a) Non-removal of Intermediaries (b) Removal of Intermediaries

(c) Reappoint of Intermediaries (d) No Intermediaries
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8. Unique value auction is mainly applies to :

(a) New products (b) Second hand products
(c¢) Engineering products (d) None of the above
9. The area of actual or potential commercial value in which a company intends to operate
is a:
(a) Market (b) Market Space
(c) Perfect Market (d) None of the above
10. The buyer oriented market place has the domination of :
(a) Producer (b) Seller
(c) End user (d) Intermediaries
11. ___ is a B2B trading network that links a particular seller with its-own trading Partners.
(a) Virtual Network (b) Private Trading Network
(c) Web Community (d) All of the above
12. In the intermediary oriented marketplace the manufacturer sells their production to :
(a) End user (b) Intermediary
(¢) (a) and (b) (d) None of these
13. E-banking include :
(a) Bank Transfer (b) Payment and Settlements
(c) Documentary Collection (d) All of the above
14. Smart Cards are based on _____ standards.
(a) TULIP (b) MIM
(c) Http (d) SET
15. Which types of transactions are not permitted on Credit Card ?
(a) Rail Booking (b) Gambling Transaction
(c¢) Purchase of Medicines (d) Airline I1x15=15
SECTION—B

Attempt the following questions in short.

1. Define the term E-Commerce.

OR
What are the functions of E-Commerce ? 3
2. Explain how Internet was developed.
OR
Write on the ‘Future of E-Commerce in India’. 3
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3. Explain the concept of B2C.

OR
Explain the benefits of E-auction. 3
4. Explain the types of B2B Market Place.
OR
State the advantages of B2B. 3
5. Explain Credit Cards based payment.
OR
Explain Debit Cards based payment. 3
SECTION—C

Attempt the following questions in detail.
1. Explain the various business models of E-Commerce.
OR
Differentiate between electronic commerce and traditional commerce. 6
2. What is Internet ? Explain the history of Internet.
OR
Explain the Government of India Policy regarding FDI about E-Commerce. 6
3. Explain the advantages and limitations of B2C E-Commerce.
OR
Explain the meaning of E-auction and explain the limitations of Online auction. 6
4.  What do you mean by Business to Business application ? Discuss about its key techniques.
OR
Explain the Supplier Oriented Market Place and Intermediary Oriented Market Place. 6
5. Write short note on E-Banking. Describe importance of E-Banking.
OR

Write on ‘Future of Online Financial Services in India’. 6
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